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Jim Bumgardner : Beat the Clock Kakuro: 214 Easy to Hard Puzzles with Target Time Limits  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Beat the Clock Kakuro: 214 
Easy to Hard Puzzles with Target Time Limits: 

http://f3db.com/pub/links.php?id=1569755523


0 of 0 people found the following review helpful. Fun BookBy TipperPuzzles are rated as to difficulty by assigning 
time frames from beginner to expert. A good mix of easy to challenging in a variety of sizes. I had fun with this one.0 
of 0 people found the following review helpful. Five StarsBy D Hlots of fun1 of 1 people found the following review 
helpful. Good puzzles with time targetsBy David H. CoppGood puzzles, a bit harder than usual. Some of them are 
really tough. There is an interesting gimmick: rather than grade the puzzles, there are expected times to complete for a 
beginner, intermediate, or advanced solver. The sums are tiny numbers printed white on gray and legibility suffers.

Kakuro took the brain-teasing fun of sudoku to the next level by adding math and a crossword puzzle grid. Now, "Beat 
the Clock Kakuro" takes kakuro itself to the next level by challenging game players with a time goal for each 
puzzle.Players can truly test their skills by seeing how their times rank them from beginner to master. The added time 
challenge in "Beat the Clock Kakuro" will help players improve their concentration and solving abilities as they push 
themselves to achieve lower and lower times on their way to becoming masters."
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